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#Influenced: The power of influencers

Why influencers?

Trends Lifestyles Consumer habitsSocietyMental health Economy

86% 

search for brands 

on social media

Social media as a core 

research tool

74% 

purchase because of 

influencer 

recommendation

Social media as 

purchase platform

77% 

prefer content 

by influencers

Social media outperforms 

traditional ads



Dominance 

of social 

media

How are influencers changing the 
consumer behavior?
All steps of the buyer's journey are happening in social media.

Buy on the

corporate

website

More 

friction
Buy directly on 

social media 

channel

Growing 

trend

towards      

social 

media

Awareness stage

Consideration stage

Decision

stage

Rise Travel 2025 © Worldline - 3



How retail industry is revolutionising shopping 

experience on social media?

TikTok shop

Product

link

Product

detail page

Check

out

Selection
options

Live 

shopping
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The fast fashion effect: Reinventing the 

way we shop

SHEIN’s two-sided platform

Fast fashion

One face of the platform looks toward 

its consumers. 

The other face of the platform looks 

toward a wide network of 6,000 of 

those once-struggling small clothing 

factories in China.

In this way, SHEIN acts as the go-

between, linking Chinese factories to 

customer demand throughout the world.

Rise Travel 2025 © Worldline - 5



Rise Travel 2025 © Worldline - 6

From shopping 

carts to 

suitcases

How social media and influencers 

are redefining the way we 

discover and book travel.



Travel brands are catching up, 

and winning, on social media

Wizz Air brand collab

Objective:   Rebuild trust among customers

Messaging: Affordable fares and travel    

  experience

Target:        UK market

Result

6,5 million impressions

383,000 engagements
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81% traveller's use social 

media for travel planning

85% adult traveller’s acted 

on travel recommendation 

from influencers

400% increase in travel 

content views since 2021



How are travel brands using social media?#brand collaborations

Find an 

influencer

Discuss the 

requirements of 

working together

Agree on 

the contract

Track 

the campaign

Measure 

the success

Merchant challenges

Vetting
Finding 

the match 
via other platforms

Value 

for money / 

return on add 

spend

Complexity of 

reaching 

agreements

 with Influencers for 

travel service 

promotion
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How are travel brands using social 

media?
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Customer clicks & 

converts

Affiliate is paid 

a commission

How 

affiliate 

programs 

work

Affiliate shares 

ad/link on their 

website or socials

Conversion 

is tracked

Influencer challenges

Too many 

affiliate 

programs

Friction in 

the 

checkout: 

example 

cookies / 

trust

Lack of 

frictionless 

travel 

storefront

Seen as a 

revenue 

channel

One 

additional 

party to 

pay in the 

value chain



Travel industry is experimenting to catch 

up with latest trends from other industries

Live shopping

20,000 hotel rooms 
were sold during its 

2023 Super World 

Trip series

Expedia shop
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Is there a gap to catch up? 

• Evolution of social media travel agent 

• SHEIN of travel industry: a frictionless storefront?

Recap

• Social media and influencers are changing 

how we book and buy travel

• Retail industry is already far ahead in terms of 

experience offered to influencers and end consumers 

• Travel industry is slowly catching up but not there yet? 



#industrytrends: what experts think?

B2B research paper: 

fundamental shift in the way 

we book travel

Rise of start-ups and buzz 

in venture capital world
You?

Would you invest $50K 

in a platform that 

empowers influencers to 

promote travel & 

hospitality?

VC and investors are backing creator 

led search and social discovery
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Questions
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