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Expansion
Putting the merchant at the core of our solution building and expansions 

Geographic expansion
Multiple newly launched markets 

per annum

Vertical expansion
Web3 

Crypto 

International Scale-ups

Solution expansion
Payment Orchestration

Consulting Services



Global Travel set for continued expansion

• UN Tourism, in its World Tourism Barometer, 

reported that global international tourist arrivals 

reached 1.4 billion in 2024 (99% of the pre-

pandemic levels).

• Global arrivals are forecast to grow 3-5%, 

surpassing pre-pandemic numbers.

• 72% of global travellers will plan international 

trips in 2025.

• Global travel bookings are projected at $1.72 

trillion, driven by a 6-9% annual growth rate 

through 2026.

         Sources: Centre for Aviation, Road Genius, UNWTO, Travel Age West, and Statista
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Cross-border challenges for online travel 

and hospitality businesses
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Low approval rates

High processing costs

Compliance with local regulations

Security and fraud prevention

Decentralised operations



A unique and simplified solution to 
optimise Cross-Border Commerce
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Key challenges of 
Cross-Border Commerce

Low approval rates

High processing 

costs

Compliance with 

local regulations

Security and fraud 

prevention

Decentralised 
operations

Placing large global 
merchants in front of a 

conundrum 

Globalised

▲Centralised

▲Simple

▼Inefficient

Localised

▼Fragmented

▼Complex

▲Efficient

Simple

Impacts

performance and price

Performant

Worldline’s simplified 
solution for expansion into 

High Growth Markets

Compliantly 

streamlined local 

entity requirements

Best 

performance 

and price

Local payment 

methods & 

currencies

Reduced 

FX risks

Single remittance, 
contract and integration
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We lower the barriers

between our merchants

and their consumers.



Worldline’s unique solution
A deep integration unlocking geo values
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Domestic processing instead 

of cross-border

Streamlined local entity requirements

Mixed remittance (different 

currencies in different entities)

On-us acquiring / leading local partner

Local scheme / payment method proposed at checkout

FX: currency localisation
Improve 

abandoned 
baskets

Improve 
abandoned 

baskets

Better auth. rates, 
lower processing 

costs

Better auth. rates, 
lower processing 

costs

Local processing 
without needing a 

local entity

Customised 
remittance 
solutions
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Domestic processing instead of cross-border

Each given layer benefits of the value of the layers below
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How do we select potential geos for 
expansion?

Growth markets identified  based on 

consumer spend,  e-com. size, CAGR, and 

population

Merchant-driven factors (ex. payment volume, 

customer feedback) analysed to determine 

the demand for the market

Deep-dive into the competitor 

landscape to measure Worldline’s potential 

for success

Thorough compliance, tax, legal, partner and 

development assessments conducted to 

ensure feasibility of market launch

How do we select potential geos for 

expansion?

Market demographics

Merchant needs 

Competition

Market feasibility

Potential geo

Merchant needs 



Our coverage

Launched 

geos

Live merchants

and 30+ other companies
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South Korea

Türkiye

Thailand

USA

India

Hong Kong

Australia

Europe

Singapore

Malaysia



Banyan Group chooses Worldline’s 

e-commerce solution to access the Thai market

Challenges

• Lower approval rates ​

• High cost for cross-border payments

• Complex business environment​ 

Solution

• Popular domestic and international credit cards and PromptPay

• Optimised performance and costs

• Flexible remittance

Benefits

• Increase audience coverage through local and international cards ​

• ​Better approval rate boosts up to 5% 

• Maximise cost savings with local acquiring

Banyan Group Limited is a 

Singaporean multinational hospitality 

group. It manages and develops 

resorts, hotels and spas in Asia, 

America, Africa and the Middle East. 
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What’s next?

UAE
3rd largest e-comm. market 

in the Middle East

Japan
3rd largest e-comm. 

market in the world

Brazil
Largest e-comm. market 

and economy in LATAM

Africa
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Now, let’s

explore Africa.
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Worldline Global Collect Africa

Full-service solution to simplify and optimise online payments via cards and APMs in key African countries

Access to local APMs and cards

Higher approval rates and 

lower fees through local 

acquiring

Cross-border remittance in USD, 

EUR and 10+ major currencies

Accessible via a single 

connection

Faster onboarding with unified 

reporting and reconciliation

No African legal entity required

10% consumer growth

Consumer spend, CAGR 2018-2023

x6 growth

Africa’s digital economy growth

2020 (USD 115bn) – 2050 (USD712bn)

Alternative payments coverage

Cards payment coverage

Source: Endeavor.org

*Cards are available only in Nigeria.

Bank 

Transfer
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Worldline Global Collect Africa

Overview per country

Burkina Faso Cameroon

Bank Transfer

DRC Kenya Rwanda

Senegal Togo Uganda

Zambia

Tanzania

Bank Transfer

Benin Côte d'Ivoire

Bank Transfer

Nigeria
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Introducing Onafriq, 

Our partner in Africa



• Multiple payment schemes.

• Currencies & regulatory 

frameworks are holding back 

the potential of African 

businesses & cross-border trade. 150+
Mobile 

Money Operators

10
International / 

Local card schemes 

used in Africa

200+ Payment Schemes

V

50+
Other Alternative 

Payment Methods 
(Bank Transfer, Ewallets Etc.)

Africa: A fragmented payments landscape

41 currencies

54 countries

with separate 

regulatory frameworks
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Incredibly complex 

to navigate
Navigating varying and 

unfamiliar regulatory regimes

Expensive and time-consuming 

to integrate with multiple digital 

payment schemes

The complexity of operating 

point-to-point interoperability 

Establishing partner operational 

processes for new and unfamiliar 

payment use cases (e.g mobile money) 

Settlement across multiple 

currencies and ungainly exchange 

rate arrangements

Ensuring Telco and other payment 

partners are compliant across 

different regulatory environments 

Treasury challenges to repatriate 

USD due to local FX regulations

How to 

expand my 

business into 

Africa and scale 

sustainability?

Rise 2025 - Geo Expansion - © Worldline - 17



Rise 2025 - Geo Expansion - © Worldline - 18

Digital payments have the potential to 

revolutionise access
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Onafriq bridged the silos through a real-time 

digital payments “network of networks”

Connected 

mobile wallets

500M
African countries with 

Partner presence

40
MNO, MTOs and 

banks connected

180
Cross-border

corridors

1300

Enterprise & 

merchant customers

300K
Principal Issuing

Member*

Visa
Country offices 

in Africa

10
Card 

Programs

150

* First non-bank to receive a pan-African issuing license from Visa Inc.
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Offering a range of payment options…

Products Payment Channels Partners

Use Cases incl.

Mobile Wallet

Bank Account

Card

Offline Payments

Banks

Mobile Money Operators

FinTech & PSPs

Global Card Schemes

Money Transfer Operators

Enterprises & Merchants

Government & GDOs

Switches & Aggregators

Disbursements
Cross-border, domestic 

Collections 
Cross-border, domestic 

Agency banking
Nigeria

Cards 
Issuance, processing 

prepaid, virtual, 

companion

Treasury services
FX sourcing, settlement

Global remittances

Regional remittance

E-Commerce

Salary payments

GIG payments

Wallet-to-card

Account-to-wallet

Retail payments

Cash-in / cash-out

Bill payments 

B2B / B2C 

G2P pay-outs



… to enable everyday use cases
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…to his mother’s 
mobile wallet 

…to the mobile 
money wallets of 
its registered drivers 
in East Africa

… from Abeni, 
an entrepreneur, 
for her stock

… an airline ticket 
from a travel 
platform

Ekon in London 
sending 
remittances …

A global ride 
sharing company, 
making weekly 
disbursements…

An international 
online marketplace 
collecting payment…

Amara, creates 
a virtual card in her 
banking app to 
buy…
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Questions
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