


We are successfully moving towards an exciting and fast changing payment 
space that makes the digital payments experience ubiquitous, secure and 
frictionless for consumers and merchants despite the fact that cash is still 
king.  
 
The Reserve Bank of India in its latest vision document noted the decline in 
paper-based clearing instruments and observed a significant growth in 
acceptance infrastructure facilitating digital payments during 2015-2018. In 
the years to come, we are confident that India will witness over a 50 
percent rise in mobile-based payment transactions as projected in the 
document.  
 
Worldline is committed to the cause of digitalizing the country with its 
state-of-the-art offerings. As a follow-up to our Annual Report on Digital 
Payments in 2018, we are excited to showcase an in-depth analysis of 
payment trends from January till March 2019 in this report. In addition, 
being the payment processor for a vast number of banks, we have also 
provided some interesting consumer payments behaviour.   
 
Happy reading!  
 
Deepak Chandnani 
Managing Director, Worldline South Asia & Middle East 
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Review of Q1 2019 
 

Worldline has over 1 million merchant touchpoints PAN-

India accounting (30% of the merchant acquiring 

touchpoints). We have analysed transactions processed 

by us in Q1 2019 (Jan-Feb-Mar) and derived some unique 

insights. 



Merchant Acquiring 
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In FY 2018-19, there was a concentrated 

effort by the government and banks to 

increase the deployment of point of sale 

(POS) terminals; the target was 2 million 

terminals but the achievement was half of 

that.  

The number of point of sale (POS) 

terminals increased to 3.72 million 

in March 2019, an increase of 

18.6%, from 3.14 million in March 

2018. 

For FY20, the government has now targeted 

a growth of 33%. It has also mandated the 

banks to deploy around 8.5 million POS 

terminals across rural areas and North-

Eastern states. This move to promote 

deployment of POS terminals is an 

indication of the way ahead for the sector. 

Given this potential and the fact that the 

merchant acquisition infrastructure remains 

largely unfulfilled, several companies have 

entered the physical POS terminal market 

and made investments to install POS 

terminals across retail outlets. 

The private sector banks led the way with 

POS terminal deployment both in terms of 

numbers and year-on-year growth. The 

total POS terminals deployment stood at 

2.4 million for private sector banks (up by 

31% from Mar-18), 1.1 million for public 

sector banks (down by 0.8% from Mar-18) 

and 0.07 million for foreign banks (up by 

6.7% from Mar-18). 

POS Terminal Deployment 

Source: Reserve Bank of India 

Share of Banks (POS terminals) 

Source: Reserve Bank of India 
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A point to note is that while 29% of 

transactions on POS terminals were 

done using credit cards, they translated 

to 52% of the total amount spent on 

POS terminals. One reason is the 

conservative nature of Indian 

consumers who mostly use debit cards 

for their daily purchases and credit 

cards for purchasing high value items. 

In Q1 2019, the average ticket size on 

POS terminals for debit card 

transactions was INR 1,323 and INR 

3,477 for credit card transactions. 

Volume and Value Growth of 
transactions on POS Terminals 

Source: Reserve Bank of India 
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In addition, the growth in volume and 

value of POS terminals didn't translate 

to the total share of transactions done 

by cards (ATM + POS).  

While the transactions at POS terminals 

increased from 1.3 billion transactions in Q1 

2018 to 1.6 billion transactions in Q1 2019 

(up by 24.8%), the share of card transactions 

at POS terminals to total card transactions 

went up from 36% to 38% only.  

 

Similarly, while the value of transactions at 

POS terminals have increased from INR 2.4 

trillion in Q1 2018 to INR 3.1 trillion in Q1 

2019 (up by 27.4%), the share of value of 

money spent through cards at POS terminals 

to total money spent through cards at POS 

terminals and ATMs went up from 24% to 

27.6% only. 

 

The above information is of particular interest 

because the number of POS terminals actually 

increased by 18.6% while the number of 

ATMs remained constant at 0.2 million during 

the year indicating that despite the push from 

the government to increase awareness about 

digital payments along with the sustained 

effort by banks to enrol merchants to join the 

digital payments platform, cash is still king. 

 

Some of the key impediments to the growth 

of digital payments are lack of financial 

literacy amongst smaller merchants, high 

propensity of households to save in cash and 

the unorganised cash-intensive SMEs. 
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The top 6 banks, i.e.,RBL Bank, State Bank of India, Axis Bank, HDFC 

Bank, ICICI Bank and Corporation Bank, accounted for over 75% of 

the total terminals in the country. 
 

POS terminals by Merchant Acquiring Banks 

Source: Reserve Bank of India 

RBL BANK 
19% 

STATE BANK OF INDIA 
15% 

AXIS BANK 
14% HDFC BANK 

13% 

ICICI BANK 
10% 

CORPORATION BANK 
6% 

YES BANK 
3% 

INDUSIND BANK 
2% 

BANK OF INDIA 
2% 

PUNJAB NATIONAL 
BANK 

2% 

Others 
14% 



1 

January was the month with the 

highest number of transactions in 

Q1 2019. January 23 ranked as 

the day with the highest number 

of transactions but this should 

come as no surprise given the 

commencement of the Republic 

Day sale offers. The days with 

second and third highest number 

of transactions were January 12 

and January 13 which were Lohri 

and Makar Sankrati respectively. 

The trend of highest number of 

transactions recorded during 

festivals continued like previous 

year. 

Festival 
Volume 
Growth 

Value 
Growth 

Top Merchant Categories 

Pongal 29% 55% 
Value growth of 40-50% in cinema, household appliances, 

petrol stations, vehicle rentals. 
Republic 

Day 
37% 29% 

Value growth of 65-80% in restaurants, hotels, salon and 
beauty services, pubs, specialty retail. 

Day 
25% 35% 

Value growth of 35-40% in restaurants, specialty retail, 
jewellery, beauty spas, gifts.  

Holi 53% 79% 
Value growth of 120-150% in restaurants, salon and beauty 

services, household appliances, apparel retail. 

4 

The merchant categories with the 

highest volume and value of 

transactions in Q1 2019 were Grocery, 

Restaurants, Petrol Stations, Apparel 

Stores and Specialty Retail which 

accounted for about 65% volume of 

transactions and about 40% value of 

transactions. The categories remained 

the same for both credit and debit card 

transactions. 

Top 
Merchant 
Categories 

              Insights 



1. MAHARASHTRA 
2. KARNATAKA 
3. TAMILNADU 
4. DELHI 
5. ANDHRA PRADESH 
6. GUJARAT 
7. UTTAR PRADESH 
8. KERALA 
9. HARYANA 
10. WEST BENGAL 
 

TOP 10 STATES 

1. BANGALORE 
2. CHENNAI 
3. MUMBAI 
4. PUNE 
5. HYDERABAD 
6. NEW DELHI 
7. KOLKATA 
8. GURGAON 
9. COIMBATORE 
10. AHMEDABAD 
 

TOP 10 CITIES 

Ahmedabad 

Mumbai 

Pune 

Bangalore 

Hyderabad 

Chennai 

Coimbatore 

New 
Delhi 
Gurgaon 

Kolkata 

Worldline Insights 

States and cities with the highest number of transactions in the first quarter 
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              Insights 



Unified Payments 
Interface 

6 

UPI has been key in steering the entire 

ecosystem of consumers, payment 

processors and banks towards digital 

transformation and it continued its 

monumental growth in 2019. 

The total volume of UPI 

transactions in Q1 2019 was 2.1 

billion, a 328% increase from Q1 

of the previous year. In terms of 

value, UPI clocked INR 3.5 

trillion, up 495% from Q1 of the 

previous year. 

Some banks have sent notifications to their 

customers stating that P2P (peer-to-peer) 

UPI transactions, from May 1, 2019, would 

be chargeable after 30 transactions while 

P2M (peer-to-merchants) transactions will 

continue to remain free. This is intended to 

prevent abuse of the UPI system where 

individuals are taking advantage of offers 

given on UPI transactions and will not 

impact genuine transactions. The uptick 

may slow-down slightly because of this but 

the increase in P2M transactions because of 

QR code-based payment mandatory in all 

shops will likely nullify the negative effect. 

UPI Transactions Volume 

Source: NPCI 
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Source: NPCI 
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Local players such as Paytm and PhonePe 

have been competing for market share in 

the digital payments space, facing stiff 

competition from the global giant Google. 

They together process 80-90% of UPI 

transactions, of which Paytm leads in terms 

of transactions volume and Google Pay 

leads in terms of transactions amount. This 

essentially means that Google Pay is quite 

close to Paytm in terms of volume and way 

ahead of in terms of value. Freecharge, 

Mobikwik, HDFC PayZapp, ICICI Pocket are 

the other players on the UPI platform. 

Aggregators like Ola and Uber are also 

issuing their UPI handles.  

UPI Transactions Volume 
and Value in March 2019 

Source: Times of India 

PSP Transactions 
Volume  
(million) 

Transactions 
Value  

(INR billion) 
Google Pay 220 450 

Paytm 225 320 
PhonePe 220 320 

Amazon Pay has finally marked its 

entry in the Indian P2P (peer-to-peer) 

transaction market; its entry in UPI 

payments was delayed due to data 

localisation and data privacy 

regulations and it had relied on 

providing online payment services via 

UPI apps like BHIM.  

Also, with the upcoming WhatsApp Pay, 

the UPI platform is bound to break its 

transaction records in the coming 

months. UPI has the potential to 

transform the payments ecosystem in 

the iceberg. 

Immediate Payment System (IMPS) 

continued to rise despite the growth in 

UPI and wallets, and showed a strong 

jump in Q1 2019. IMPS recorded 528 

million transactions, a 71% increase 

from Q1 of the previous year. In terms 

of value, IMPS clocked INR 4.7 trillion, 

up 70.5% from Q1 of the previous 

year. 

UPI Average Transaction Value 
(INR) 

Source: NPCI 
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Card Issuance 

8 

Card payment instruments remain the most 

preferred option among consumers primarily 

because of the ingrained behaviour of 

consumers to pay for items through cards, 

credit or debit. Card issuance will see an 

uptick with the rise of several metro and 

smart city projects. National Common 

Mobility Cards (NCMC) solution has the 

potential to digitalise transit payments like 

Bus, Metro, Cab etc. and other payment 

channels like toll, parking, small value offline 

retail payments and normal day-to-day retail 

payments. In addition to this, payments 

banks and aggregators are also set to 

introduce credit cards to a new all-digital 

consumer base. 

There are about 925 million debit 

cards and about 47 million credit 

cards in circulation. Between 

March 2018 and March 2019, 

India added about ten million 

credit cards and 64 million debit 

cards. It is worth noting the 

number of debit cards started 

falling after hitting a high of 998 

million in October, likely due to 

the mass closure of accounts 

with zero balances. 

Debit Cards in Operation 

Source: Reserve Bank of India 
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Debit Cards (million)

Credit Cards in Operation 

Source: Reserve Bank of India 
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In Q1 2019, the total number of credit card 

transactions was 466 million, an increase of 

24.5% over the previous year and the total 

number of debit card transactions was 3.7 

billion, an increase of 18.5% over the 

previous year. 

Credit and Debit Card 
Transactions Volume 

Source: Reserve Bank of India 
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In Q1 2019, total value of transactions 

done on credit cards was INR 1.6 trillion, 

an increase of 30.4% over the previous 

year. The total value of transactions done 

on debit cards was INR 9.6 trillion, an 

increase of 8.4% over the previous year. 

Credit and Debit Card 
Transactions Value 

Source: Reserve Bank of India 
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The below table illustrates how credit and 

debit cards are used. It is quite clear that 

debit cards are largely used for ATM 

withdrawals while credit cards for POS 

transactions. Also, consumers tend to make 

larger ticket size purchases at POS 

terminals when compared to debit cards. 

The challenge will be how to move ATM 

transactions into digital payment 

transactions which fits into the national 

agenda of going digital. 

Credit and Debit Card 
Transactions Volume 

in Q1 2019 

Source: Reserve Bank of India 

RuPay Card Transactions 
at POS in Q1 2019 

Source: NPCI 

Volume 
(million) 

Value 
 (INR billion) 

155.3 222.2 
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Debit Card Issuers 

Source: Reserve Bank of India 
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5% 
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Credit Card Issuers 

Source: Reserve Bank of India 
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Mobile Wallets 
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The upcoming opportunity in digital payments 

space is huge. The digital payments market in 

India is expected to grow to US $ 1 trillion by 

2023 led by growth in mobile payments, 

according to NITI Aayog. The market is such that 

various instruments could exist and grow without 

consumers have a choice to use their preferred 

app to fulfill their payment needs. First time 

users may start their digital payments journey by 

using simpler instruments like mobile wallets 

before making the transition to UPI apps. 

 

The Reserve Bank of India has permitted 46 

entities to launch their Prepaid Payment 

Instruments (PPI) for consumers and according 

to their latest data, the number of 

transactions done on mobile wallets in 

Q1 2019 was 1.12 billion, an increase 

of 24.42% over Q1 of previous year 

while the value of transactions in Q1 

2019 was INR 461 billion, an increase 

of 28.77% over Q1 of the previous 

year. 

In Q1 2019, RBI extended the deadline 

for compliance with KYC norms for PPI 

issuers by six months from earlier 

deadline of February 28, 2019. This 

may have resulted in a 12% spike in 

the wallet transactions for the month of 

March, over February. 

Volume and Value of Transactions 
done on Mobile Wallets 

Source: Reserve Bank of India 
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The growth of mobile wallets has not 

taken off much following the emergence 

of UPI.  
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While there was a 43.2% increase in the number of transactions done on mobile wallets in 

March 2019 over the previous year, the increase in the number of transactions done on 

UPI over the previous year was a massive 349%. In absolute terms as well, transactions 

done using mobile wallets in March 2019 (INR 160 billion) are only 15% of the size of the 

total transaction value on the UPI platform (down from 42% in the previous year). It is 

clear that the growth in UPI is coming at the expense of wallet transactions. 

Mobile Wallets vs UPI 

Source: Reserve Bank of India 
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National Electronic 
Toll Collection 
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NETC transactions in Q1 2019 stood at 

75.1 million, a jump of 78.3% over Q1 

2018 and the value of transactions was 

INR 16.59 billion, an increase of 57.2% 

over Q1 2018. The tag issuance base in Q1 

2018 jumped manifold, with an increase of 

179.1%, to 4.55 million tags in Q1 2019. 

The increase in these numbers show 

sustained consumer acceptance. 

Currently NETC processes 

0.8 million transactions daily 

across 496 national and 

state toll plazas, and 

accounts for 25% value of 

the total toll collected. The 

electronic toll transactions 

are expected to increase to 

about 50% on national 

highways before the end of 

the year. 

NETC has been developed to meet the 

electronic tolling requirements of India 

offering an interoperable nationwide toll 

payment solution that allows a tag holder 

to use their FASTag device as a payment 

mode to make the toll payments directly 

from their linked FASTag wallet account, 

without having to stop their vehicle at the 

toll booth. In future, NETC can gain 

significant momentum by adding more use 

cases like parking, e-challan etc. and 

become a single stop solution for all 

vehicle-related payments. 

Tag Issuance (million) 

Source: NPCI 
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Worldline India (WI) is wholly owned 
by Worldline SA, a leading payments 
company in Europe that is listed on 
Euronext Paris. Worldline entered 
India in 2010 with the acquisition of 
Venture Infotek followed by the 
acquisition of MRL Posnet in 2017. 
While WI's business is primarily in 
India, it is expanding its footprint in 
the Middle East, Sri Lanka and 
Bhutan.  
Headquartered in Mumbai, it has 
offices in 10 cities and a reach in 
over 3000 cities and towns across 
the geographic spread of India. 
Worldline India is a transactions 
facilitator in all spectrums of the 
digital payments ecosystem and 
provides the highest available level 
of products, services and solutions 
that are fully compliant with PCI and 
Reserve Bank of India guidelines. 
Worldline India is the payment 
partner of choice for merchants, 
banks, government agencies and 
industrial companies, delivering 
best-in-class digital transaction 
services. 



Worldline India (WI) is wholly owned by Worldline SA, a leading payments company in 
Europe that is listed on Euronext Paris. Worldline entered India in 2010 with the 
acquisition of Venture Infotek followed by the acquisition of MRL Posnet in 2017. While 
WI's business is primarily in India, it is expanding its footprint in the Middle East, Sri 
Lanka and Bhutan. Headquartered in Mumbai, it has offices in 10 cities and a reach in 
over 3000 cities and towns across the geographic spread of India. 
 
Worldline India is a transactions facilitator in all spectrums of the digital payments 
ecosystem and provides the highest available level of products, services and solutions 
that are fully compliant with PCI and Reserve Bank of India guidelines, along the full 
length and breadth of the payments value chain. The main areas of business in the 
digital payments ecosystem it is involved in are: 
  
POS Merchant acquiring  WI works with over 30 banks and institutions and has an 
excess of 1 million merchant touchpoints PAN-India accounting for 30% of the merchant 
acquiring touchpoints  the largest in the Indian merchant acquiring industry  in the 
form of both POS terminals and QR code decals with the former accounting for over 
85%. These terminals allow merchants to accept payments in a variety of channels; 
cards, QR codes and wallets. WI manages the terminal fleet, processes the payment 
transactions and provides an end-to-end service. In 2018, WI processed over 1 billion 
acquiring transactions. 
  
Card Issuance  In this space, WI manages end-to-end solutions for credit and prepaid 
cards. It works with 14 banks and prepaid issuers managing over 5 million cards in India 
and outside. 
  
EMI solutions for Non-Bank Finance Companies (NBFCs)  Worldline India works 
with 2 leading national NBFCs providing end-to-end customized EMI (Equated monthly 
instalments  a specific type of consumer) solutions. WI manages over 8 million 
customer accounts for these clients. 
  
Loyalty solutions for petroleum companies  WI built a full-fledged loyalty solution 
and operates it for oil majors Bharat Petroleum, Indian Oil and Shell. 
  
Internet payment gateway  WI has an advanced offering focussing on specific 
sectors providing a fast, reliable and secure payment gateway to process online 
transactions. 
 
National Electronic Toll Collection  WI offers end-to-end NETC solutions from both 
the issuance and acquiring sides and works with many banks. 
  
Risk Mitigation  Using a combination of a global risk engine and home-grown 
sophisticated risk engines that incorporate machine learning, WI provides fraud and risk 
mitigation services in the areas of merchant acquiring, card issuing and internet payment 
gateway to over 20 banks. 
  
Value-added services  WI provides merchants value-added services on their 
terminals such as bank and brand EMI, dynamic currency conversion, among others. 
  
Worldline India is constantly investing in the latest technology to increase efficiencies, 
drive innovation and deliver customer delight. It is the payment partner of choice for 
merchants, banks, government agencies and industrial companies, delivering best-in-
class digital transaction services. 
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